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Fragedo rises into the Brand Finance® Romania 50 2026 elite, reinforcing the strength of the TRANSAVIA brand portfolio

[bookmark: _Hlk190492021]June 02, 2026. Sântimbru, Alba County, Romania. Fragedo, the leading brand in Romania’s chicken meat category[endnoteRef:1], ecorded an approximately 23% increase in value in the Brand Finance® Romania 50 2026 ranking, reaching EUR 123 million and becoming the highest-ranked food brand in Romania. In a ranking dominated by telecommunications, banking, retail, and energy brands, Fragedo, TRANSAVIA’s flagship brand, climbed one position compared to last year, reaching 14th place[endnoteRef:2].  [1:  FRAGEDO este brandul numărul 1 în vânzările raportate pentru categoria de carne de pui proaspată (în valoare și în volume), conform estimărilor RetailZoom - pentru anii 2023, 2024 și 2025 pentru piața de retail alimentar - rețele internaționale (fără Lidl). RetailZoom este un furnizor de servicii de cercetare de piață, specializat în monitorizarea și raportarea datelor de vânzări pentru diferite canale de comerț cu produse de larg consum din România – RetailZoom raportează date de vânzări scanate (primite de la retailerii parteneri) integrate cu vânzări de date estimate sau extrapolate pentru urmatoarele formate de magazine IKA: hipermarketuri, cash & carry, mini si supermarketuri, convenience. Monitorizarea pieței bunurilor de larg consum din retail este realizată prin raportare de indicatori de vânzări precum valoarea, volumul, bucățile, prețurile medii ponderate și distribuția produselor (conform metodologii specifice).]  [2:  https://static.brandirectory.com/reports/brand-finance-romania-50-2026-ro-preview.pdf. ] 

This achievement comes in the year TRANSAVIA celebrates 35 years of activity, during which the company has consistently built one of the strongest business models in the Romanian food industry: a fully integrated operation, from grain to fork, with wholly owned facilities, as well as the most valuable brand portfolio held by a local food producer. With a combined portfolio value of EUR 126 million, according to Brand Finance® Romania 50 2026, TRANSAVIA consolidates its 4th place among Romania’s most valuable brand portfolios, the highest position achieved by a food company with 100% Romanian capital.

„The performance of TRANSAVIA and our Fragedo brand confirms an increasingly clear trend in consumer behavior: trust is not earned overnight or through self-promotion; it is built over time. The brands that remain relevant are those that consistently deliver high quality, do things the right way, and communicate honestly and transparently. We have built this company as a family business, without shortcuts, guided by vision, discipline, and a commitment to doing things properly regardless of external pressures, while remaining responsible toward people, partners, and the communities in which we operate. Our position in Brand Finance® Romania 50 2026 confirms that true performance comes from growing while remaining relevant, credible, and chosen by people year after year”, said Theodora Popa-Liteanu, Vice President of TRANSAVIA.

Today, TRANSAVIA is the leader of Romania’s chicken meat market and one of the country’s largest food producers with Romanian capital, exporting approximately 30% of its production to international markets. With more than 2,300 employees and operations across 9 Romanian counties, the company is a significant contributor to the state budget through direct taxes generated by its profitability, as well as through the broader economic impact of its activities, from direct and indirect employment to continuous investments in production development, modernization, and community growth.
Fragedo chicken is produced within a fully integrated system, from grain to fork, through wholly owned facilities that enable complete control over every stage of production. The chickens originate exclusively from TRANSAVIA’s own farms (breeding, hatchery, and grow-out operations) and are fed using feed produced in the company’s own feed mill by veterinary nutrition specialists, based on cereals and sunflower grown by its Crop Division. The chickens are processed in the company’s state-of-the-art slaughterhouses and modern processing plant.
Every stage is monitored through rigorous testing and quality control systems in the company’s five in-house laboratories, which track numerous indicators for both raw materials and finished products, ensuring complete safety and traceability. The diverse portfolio of natural and flavorful products fits easily into any lifestyle and balanced diet, ranging from whole chickens, boneless breast fillets, drumsticks, wings, and chicken livers to seasoned, ready-to-cook products such as Fragedo Urban Delights and Fragedo Crunch Your Lunch. Through its focus on uncompromising safety, consistently high quality, authentic taste, and superior nutritional value, Fragedo has been recognized for seven consecutive years as “No. 1 Brand for Kids” by Forbes Romania and chosen by parents as “the most trusted meat brand” among brands addressing the needs of children and families[endnoteRef:3].  [3:  Conform sondajului realizat de D&D research în august 2025, realizat telefonic (CATI) pe un eșantion de 1015 mame de copii până în 5 ani, în August 2025.
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Romania’s best-selling chicken meat brand also stands out through practical innovations such asSmartCook by Fragedo, Romania’s first AI-powered cooking assistant. SmartCook suggests quick and personalized recipe ideas based on the ingredients selected by consumers. Easily accessible by scanning the QR code on product packaging or directly via the  company’s website, it serves as a practical tool for busy consumers who enjoy good food and want to create efficient shopping lists in just a few clicks.

Brand Finance® is the world’s leading independent brand valuation consultancy, founded in 1996 with the purpose of linking brands to business performance. The company evaluates more than 5,000 brands annually across all sectors worldwide and publishes over 100 reports each year. Brand Valuation Reports detail the assumptions, data sources, and calculations used to determine brand value. The Romanian brand portfolio ranking includes more than 40 well-known local brands, with the most valuable among them also featured individually in the main ranking of the country’s 50 most valuable brands.


About TRANSAVIA
TRANSAVIA is the leader of the local poultry market and one of the most important family-owned businesses with 100% Romanian capital. With a strong brand portfolio, including Fragedo (premium chicken meat) and Papane (chicken-based ready meals), TRANSAVIA also positions itself as a leader in brand equity, holding the most valuable portfolio of brands in the food industry, according to Brand Finance® Romania 2025. Fragedo, the company’s flagship brand, is the first brand in Romania that, following the assessment of the Romanian Advertising Council (RAC), has been granted the right to display the Ethical Brand seal in its TV commercials, a mark attesting to the respect of ethical principles and good advertising practices.
For 35 years, TRANSAVIA has stood out through a fully integrated “grain-to-fork” business model, being the only major producer in the region that controls the entire production chain, from grain cultivation to the final product delivered to consumers. All chickens come exclusively from the company’s own farms (breeding, hatching, and rearing) and are processed only in company-owned facilities, ensuring full traceability and consistent standards of quality and safety. Every year, across its farms located in 9 counties, slaughterhouses, and processing plant, this family-owned business produces over 120,000 tons of chicken meat, adhering to the highest quality and food safety standards, confirmed by prestigious international certifications. Approximately 30% of production is destined for export to European countries and other international markets. The company has consistently integrated cutting-edge technology and innovation into its processes, using state-of-the-art equipment to optimize traceability, reduce waste, and guarantee product consistency. Furthermore, TRANSAVIA is a sustainability pioneer in Romania’s food industry, having carried out the largest green energy investment in the sector, securing much of the energy needed for its production processes from its own renewable sources. Since 2019, the company has published annual Sustainability Reports, reinforcing its commitment to transparency, accountability, and solid governance. In addition, TRANSAVIA is the only Romanian company to sign the European Union’s Code of Conduct on Responsible Food Business and Marketing Practices.
With approximately 2,300 employees, TRANSAVIA is one of the largest Romanian employers. Its team, made up of professionals from multiple fields, is the foundation of the company’s sustainable growth and its strong reputation.
TRANSAVIA is expanding its operations into the regional pet food production sector, further completing its fully integrated “from grain to fork” business model with a new business stream, “to bowl”, through the largest entrepreneurial investment in the region financed entirely from the company’s own funds by reinvesting its profits.
For further information, visit: https://www.transavia.ro/en.
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