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Press Release
”Empowering a Greener Tomorrow”, TRANSAVIA, the Romanian chicken meat market leader, marks #SustainabilityDay by publishing its 4th Sustainability Report

Sântimbru, Alba. October 27, 2023. TRANSAVIA, Romania's leading chicken meat market, marks #SustainabilityDay in Romania by publishing its fourth Sustainability Report. Under the motto ”Empowering a Greener Tomorrow”, the report covering the financial year 2022, illustrates the company's strong commitment to contribute to a more sustainable future and presents the ambitions of the reputed family business with 100% Romanian capital for further sustainable development. 
”We are committed to setting an example of excellence and encouraging positive change in the way our sector operates. In our endeavor to make a significant contribution to the transition to a greener economy, TRANSAVIA has initiated a major investment in green energy in 2022, worth around €35 million from its own funds. With this essential step in our development towards a green future, we will secure the energy needed for our production processes and reduce our environmental impact”, states Ioan Popa, Chairman and Founder TRANSAVIA.
2022 was a unique and challenging year for the food industry and the world. Without a full recovery from the pandemic, the outbreak of war in Ukraine has generated an unprecedented humanitarian crisis and has led to the disruption of economic systems and society at large. In addition, the profound impact of exploding prices and runaway inflation, prolonged drought and aggressive weather events have led to pressures felt at the macro level as well as at the individual level. Despite these numerous headwinds and volatile markets, TRANSAVIA successfully navigated through this challenging environment and identified opportunities for solid growth, recording its best economic and sustainability performance in history.  
”TRANSAVIA continues to demonstrate that sustainability and economic success can go hand in hand, while our commitment to people, environment, animals and communities remains unchanged. As a market leader, we are on a mission to educate, inspire and take action to help mitigate environmental impact and build a greener, more sustainable, better future for all. Through everything we do, we aim to inspire the food industry in our country, and beyond, to transform and take real action to help all of us contribute to reducing environmental impacts and building a more sustainable society”, declares Ioan Popa, Chairman and Founder TRANSAVIA. 
The new Sustainability Report The new Sustainability Report transparently outlines the results of activities in relation to key aspects of sustainability, such as people, environment, animals and communities, and analyses the impact at all stages of the value chain, reflecting TRANSAVIA's 100% integrated business model: from grain production to animal welfare, from product certification to processing and distribution.
” Our vision for a greener future, set out in our 4th Sustainability Report which we are publishing today, on Sustainability Day, is particularly important as climate change is the greatest challenge of our time. We have set ourselves ambitious targets in relation to the United Nations Sustainable Development Goals, which include significantly reducing carbon emissions, maintaining the highest safety and quality standards for products, continuously improving animal welfare, accelerating digitization, using up to 100% renewable energy throughout the production chain, engaging in projects with a positive impact on communities. All this while continuing to deliver genuine chicken meat products to the highest quality and safety, in a responsible way. And the new report shows the progress we've made, from grain to fork”, notes Theodora Popa, Vice-President TRANSAVIA.

Highlights of the company's sustainability achievements in 2022:
Leveraging a unique business model in the region, TRANSAVIA vertically integrates its entire operation, ensuring quality, safety and sustainability across the entire production chain from bean to fork. This strategic approach has enabled the chicken meat market leader to make notable progress on its strategic sustainability goals across all four strategic pillars:
Responsible production:
· 100% of TRANSAVIA's poultry meat production is certified BRCGS Food Safety (British Retail Consortium Global Standards) și FSSC 22000 (Food Safety Sistem Certification). 
· 100% of rearing, hatcheries and breeding farms are certified ISO 22000:2018. 
· 100% of compound fodder production is ISO 22000:2018 certified. 
· TRANSAVIA is the only Romanian poultry meat producer to have obtained GlobalG.A.P. certification. 5.2.
· 100% of products are subject to third party certification audits attesting to the quality and safety of both products and operations undertaken to achieve safe products for consumers.
· the company experienced ZERO incidents of non-compliance with current health and consumer safety legislation.
Care for the Environment:
· 659,845 tons CO2 were reduced by recycling packaging waste.
· 8,644 tons of CO2 were reduced through the reuse of wood-pallet packaging through rental.
· the company had up to 99.45% waste recovery rate.
· the company has reduced the concentration of dust by about 91% compared to the legal maximum permissible value, values obtained by assessments carried out by the accredited Environmental Laboratory.
· TRANSAVIA recorded 4120.4 KWP installed capacity through photovoltaic panels in 2022.
Accountability to employees:
· in the reference year, the company reported 2348 employees, with a gender balance of 42.9% women.
· TRANSAVIA employees are paid above the minimum wage set in Romania, always on time and there is no form of discrimination or unequal opportunities and treatment between women and men. In addition to the salary, employees receive a number of additional benefits and advantages based on performance.
· the job stability is ensured for each employee, and salary and state obligations are always paid on time.
Social impact engagement:
· the total value of sponsorships exceeded LEI 6.2 MILLION, contributing to the support of 39 organizations and entities in the social, medical, educational, sports, university and local authorities and supporting medical expenses for the treatment of 6 individuals.
· the positive impact on the communities in which the company operates has been achieved in 3 priority areas: Education, Health, Sport. In addition, the company has provided aid to refugees in Ukraine since the early days of the war by supplying more than 10 tons of chicken meat products, as well as providing accommodation and meals for a group of 25 people for more than a month.
The complete Sustainability Report can be accessed here:

About TRANSAVIA
TRANSAVIA is the leader of the domestic chicken meat market, being one of the most important family-owned businesses, owning and producing the Fragedo chicken meat și Papane chicken semi-prepared meat brands. Included in the top of the most valuable portfolios in Romania, TRANSAVIA operates sustainably with a 100% vertically integrated business model, based on best practices and the strictest protocols throughout the entire production and distribution chain, from grain to fork. In over 32 years of business, TRANSAVIA has constantly invested in modernization and state-of-the-art technology and embraced innovation as a source of sustainable business growth and predictability for the future. One of Romania's largest employers, TRANSAVIA currently employs almost 2,400 people, working mainly in its 31 poultry farms and 4 vegetable production farms, its compound feed factory, 3 state-of-the-art slaughterhouses and meat processing plant. In TRANSAVIA farms, located in 8 counties in Romania, over 100,000 tons of chicken meat are produced annually. Approximately 30% of the company's annual production is exported to several European countries and other continents. Fragedo, the company's flagship brand, is the first brand in Romania to be evaluated by the Romanian Advertising Council (RAC) and certified with the Ethical Stamp, for its TV commercial, which certifies compliance with ethical principles and good advertising practices. TRANSAVIA is the only company with 100% Romanian capital that has assumed the standards to be a co-signatory of the EU Code of Conduct on Responsible Business and Marketing Practices in the Food Sector. 

For more information, visit https://www.transavia.ro/en.
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